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Happiness	is	a	universally	desirable	state	that	humans	inherently	strive	to	achieve.	Researchers	have	come	up	with	different	ways	of	operationalizing	this	universal	construct,	but	have	generally	agreed	that	happiness	can	be	considered	as	the	frequent	presence	of	positive	affect	(Lyubomirsky, King, & Diener, 2005).	There	is	a	reason	we	love	being	happy,	and	the	associations	between	happiness	and	success	in	numerous	life	domains	have	been	long	documented.	However,	research	shows	that	happiness	is	more	than	just	a	byproduct	of	successful	outcomes	and	in	fact	contributes	to	life	success.	Positive	affect	and	emotions	leads	to	feelings	of	confidence,	self-efficacy,	optimism,	sociability,	pro-social	behavior,	and	physical	well-being	(Lyubomirsky, King, & Diener, 2005).	In	addition,	positive	affect	causes	people	to	think,	feel,	and	act	in	a	way	that	leads	to	resource	building	and	goal	involvement.	(Elliot	&	Thrash,	2002;	Lyubomirsky,	2001).	Fredrickson	(2001)	pithily	summarizes	the	effect	of	happiness	as	putting	us	in	a	place	to	“broaden	and	build”,	meaning	people	who	are	happy	are	in	position	to	thrive.	Although	no	definitive	causal	claims	can	be	made,	a	meta-analysis	consisting	of	225	cross-sectional,	longitudinal,	and	experimental	studies	pertaining	to	happiness	and	future	outcomes	supports	this	line	of	thinking	and	provides	a	convincing	case	that	happiness	not	only	is	highly	correlated	with	success,	but	in	fact	engenders	life	success	in	regards	to	work	outcomes,	relationships,	and	health	(Lyubomirsky, 
















Measures			 Four	different	measures	were	included	in	the	study.	The	Belongingness in College 
Students scale by Asher, Weeks, & McDonald (2010) was used to measure participant’s feelings 
of belongingness. Particpants were asked to answer six items about how much they felt they 
belonged at their university, with 1 being “strongly disagree” and 5 being “strongly agree”. 
Sample questions include “I feel like I belong at this school”.  
The Network of Relationships Inventory by Buhrmester and Furman (2008) was used to 
measure participants’ friendship quality. Particpants answered 30 items assesing varyious aspects 
of their friendships, with 1 being “ little or none” and 5 being “ the most”. Sample items include 
“ how much does your friend really care about you?”.  
The Possitive and Negative Affect Scale by Watson et al. (1988) was used to measure the 
presence of positive and negative affect in the participants’ daily lives. Particpants were asked to 
report the extent to which they experience 20 emotions such as excited, guilty, afraid, and 
attentive, with 1 being “very slightly” and 5 being “extremely”. 
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The Group Identification Scale was created for the purpose of the study. The measure 
views group identification as a continum and is deisgned to assess particpants’ feelings of 
identification towards the campus organization or group they feel they most belong to. 
Particiapnts answered 12 items indicating how much they agreed with statements pertaining to 
their group identification with a campus organization. Sample items include “ I feel a strong 






















2007). As a result, close friends should provide the same psychological benefits to each other 
and correspond on levels of happiness. The current study provides preliminary evidence to 
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Table	1.	Means,	Standard	Deviation,	and	Bivariate	Correlations	_________________________________________________________________________________________________																																									Friendship						Group																			Belongingness					Positive	Affect																																									Quality													Identification	_________________________________________________________________________________________________	Friendship	Quality		 3.43	(.76)	 	 	 	Group	Identification		 .02	n.s.	 3.98	(.64)	 	 	Belongingness		 .24	 .18	 3.88	(.72)	 	Positive	Affect																	.17																			.28																									.29																												3.40	(.63)	_________________________________________________________________________________________________	Notes:	Means	and	standard	deviations	are	presented	along	the	diagonal.	All	correlations	are	significant	at	p	<.05	unless	noted	otherwise.																																
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Table	2.	Mean	Friendship	Qualities	and	Positive	Affect	Amongst	Different	Group	Types	_________________________________________________________________________________________________		Group	Type																							N															Friendship	Quality																						Positive	Affect	_________________________________________________________________________________________________	No	Group		 56	 												3.15	 3.37	Greek	Life		 79	 												3.69	 3.50	Sports	Team		 39	 												3.40	 3.44	Religious	Group		 18	 												3.65	 3.26	Service	Organization		 15	 												3.60	 3.43	Performing	Arts	Group		 19	 												3.17	 3.37	Other		 56	 												3.36	 3.54	Total		 282	 												3.43	 3.47																										
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Table	3.	Correlations	Amongst	Dyad	Members’	Group	Identification,	Positive	Affect,	Belongingness,	and	Friendship	Quality	_________________________________________________________________________________________________																																								A:	Group														A:	Positive								A:	Belongingness				A:	Friendship																																								Identification										Affect																																																							Quality	_________________________________________________________________________________________________	P:	Group	identification		 .06	 	 	 	P:	Positive	Affect		 	 													.13	 	 	P:	Belongingness		 	 	 																	.10	 	P:	Friendship	Quality	 	 	 	 								.59																																		
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Figure	1.	Total	Effects	of	Friendship	Quality/Group	Identification	on	Positive	Affect		
																									
Group	Identification 
Friendship	Quality 
Positive	Affect 
.281	(.064) 
.132	(.054) 
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							Figure	2.		Mediation	Model		
	
Friendship	Quality 
Group	Identification 
	
	
Belongingness Positive	Affect 
.10	(.01) 
.25	(.06) 
.22(.06) 
.20	(.07) 
	.15	(.06) 
